Radian6 Triples Revenues, Doubles Customers and
Staffin 2010

--Market Leader in Social Media Listening Supports Majority of FORTUNE 100
Companies--

Halifax, Canada, December 20 2010--Radiané, the leading social media listening,
engagement and insights platform provider, is finishing 2010 with a bang.

Radiané revenues have tripled over 2009 as more than 1,000 new companies,
representing thousands of brands, adopted the Radiané solution. More than half of
FORTUNE’s top 100 companies now use the Radian6 listening platform including
Dell, Microsoft and PepsiCo. Radiané is the largest and fastest growing player in the
social media monitoring space and has been profitable for the past two years.

Over the course of 2010 Radian6 grew its employee base by 150 percent, to 220
employees. Its workforce is expected to double again in 2011.

In 2010, Radian6 was named a “leader” in independent research firm Forrester
Research, Inc.’s “The Forrester Wave™: Listening Platforms, Q3, 2010” report,
recognized for its “comprehensive market presence”, “depth in functionality” and
“superior product offering.”

“Now, every business and organization is recognizing the value of paying attention
to the voice of the customer on the social web,” says Marcel Lebrun, CEO of Radian6.
“Listening and engaging in social media is being recognized as a priority from the C-
suite to customer support, and from corporate communications to product
strategy.” He pointed to Dell’s recently launched Social Media Command Center,
powered by Radian6, as a clear example of how critical social media listening and
engagement has become to the enterprise and how important it is to connect all
employees with the voice of the customer.

Radiané significantly increased its investment in research and development in 2010.
This included major feature enhancements of its listening platform and the launch of
its Engagement Console, offering customers a complete real-time social media
monitoring and engagement solution and the streamlined coordination of team
engagement across the enterprise.

Additional Resources

¢ A short tour of the Radiané solution: http://www.radian6.com/get-

started /what-we-do/

* The Radian6 Social Strategy Blog: http://www.radian6.com/blog/

* The Radian6 Platform Blog: http://www.radian6.com/platform-blog/




*  What customers are saying: http: //twitter.com/radian6 /favorites

¢ Dell’s Social Media Command Center:

http://www.youtube.com/watch?v=w4o00KojHMkA

About Radian6

Radiané is the leading provider of social media monitoring, measurement and
engagement solutions. Radian6’s customers include Dell, GE, PepsiCo, Microsoft and
UPS, as well as the world’s leading public relations and advertising agencies. Find
out more at www.radian6.com.
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